...AND WHAT IT MEANS FOR MARKETERS!

AGCCORDING TO
RESEARCH.

our attention span has
markedly decreased

In just

15 YEARS...

I N FAc T’ AVERAGE ATTENTION OF A

scientists reckon we GOLDFISH:
now have shorter 9 SECONDS
attention spans than

goldfish... '

AVERAGE ATTENTION SPAN
IN 2000:

12 SECONDS

AVERAGE ATTENTION SPAN
IN2015:

8.25 SECONDS

WE'RE EASILY DISTRACTED...
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THIS IS ALL BAD NEWS FOR MARKETERS...

VIDEQ HOLDS ATTENTION

Average length watched

of asingle internet video - of senior executives would

rather watch a video than
read text, when both are

available.

= http://mix1041.cbslocal.com/2013/08/07/young-people-actually-way-more-forgetful-than-old-people

* hitp//www.dallymail.co.uk/sclencetech/article-2783677/How-YOU-look-phone-The-average-user-pic

-device-1-500-times-day.html

* http:/fwww.nngroup.com/articles/how-little-de-users-read/
* http:.//www.nngroup.com/articles/how-long-do-users-stay-on-web-pag
* http./fimages.forbes.com/fforbesinsights/StudyPDFs/Video_in_the CSulte.pdf




