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WICSEC 2019 Social Media Awareness for 
Attorneys Resources 

CASES 

In re Matter of Tsamis, Illinois Attorney and Disciplinary Commission, Commission No. 2013PR0085 

In re McCool, 172 So.3d 1058 (LA 2015) 

Miller v. Carroll, 25 N.W.2d 580 IWI Ct. App. 2019) 

State v. Madden 2014 Tenn. Crim. App. LEXIS 208 (Tenn. Ct. App. 2014) 

Lester v. Allied Concrete Co., 2011 Va. Cir. LEXIS 245 

Disciplinary Counsel v. Brockler, 48 N.E.3d 557 (Ohio 2016) 

MODEL RULES 

Model Rules of Professional Conduct, Rules 1.1, 1.9, 3.3, 3.4, 3.5, 8.4 

ETHICS OPINIONS 

Maryland Judicial Ethics Committee Opinion Request Number 2012-07 

Pennsylvania Bar Association, Formal Opinion 2014-300 

OTHER 

Pew Research Center Internet/Broadband Fact Sheet 

Pew Research Center Social Media Fact Sheet 

2018 Legal Technology Survey Report: Marketing 

https://www.americanbar.org/groups/professional_responsibility/publications/model_rules_of_professional_conduct/model_rules_of_professional_conduct_table_of_contents/
https://www.courts.state.md.us/sites/default/files/import/ethics/pdfs/2012-07.pdf
https://www.pabar.org/members/catalogs/ethics%20opinions/formal/f2014-300.pdf
https://pewresearch-org-preprod.go-vip.co/pewinternet/fact-sheet/internet-broadband/
https://www.pewinternet.org/fact-sheet/social-media/
https://www.americanbar.org/groups/law_practice/publications/techreport/ABATECHREPORT2018/Marketing/
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