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Meet our presenters

Michael Hayes, Office of Child Support 
Enforcement, Administration for Children & 
Families
Kristie Arneson, Economic Security Division, 
Senior Administrator/IV-D Director, 
Wyoming Department of Family Services
Jorji Knickrehm, Grants Project Manager, 
Washington State Division of Child Support 
Marisa Walton, Grant Project Officer, 
Cherokee Nation Office of Child Support 
Services
Maggie Spain, Co-Owner, Spearca
Communications

Welcome to the 
world of Digital 
Marketing!
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Overview

• Section 1115 demonstration project 
launched September 2018 

• Project initiated to enable child support 
programs to reach more families

• Decline in the national child support 
caseload and lack of awareness by 
general public of child support services.

• Communicating via social and other 
digital media may enhance recruitment 
and outreach efforts of child support 
programs

PROJECT GOAL:  Over a 
two-year project period, 
test digital marketing 
approaches to see if 
child support programs 
can reach and serve 
families more 
effectively.



Overview

14 Digital Marketing Grantees



Overview

• Test digital marketing approaches and 
partnerships by:
Using outreach/one-way communication to 

reach parents that could benefit from child 
support services

Creating or improving two-way digital 
communication and engagement with 
parents

• Implement 3 digital marketing interventions

• Use the Learn, Innovate, Improve method to 
fine-tune each intervention 

• Use part of grant award to share lessons 
learned with other interested child support 
programs

Digital Marketing 
grantees will….



Overview

• Wireless communication to increase 
two-way communication: online chat, 
text messaging, mobile apps

• Create or retool web presence and 
optimize search engine outcomes 

• Social media advertisements and 
videos: Facebook, Twitter, Instagram, 
YouTube platforms

• Streaming radio marketing: Pandora, 
iHeart Radio platforms

• Targeted emails to parents who may 
benefit from child support services

• Enable electronic applications on web 
sites 

Types of Digital 
Marketing  
interventions 
include:
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Research and Data we used

 Decide upon target audience
o CPs, NCPs, parents of 5-yr-

olds, residents in areas with 
low CS saturation, 
beneficiaries of SNAP, 
Medicare, childcare

 Why this digital marketing?
o Data extracts from our own 

case files
o Washington State ESA Child 

Support legislative briefing 
book

Data from our 
own child 
support records



Research and Data we used

Source: 
Economic Services 
Administration 2018 
Child Support Program 
Briefing Book



Research and Data we used

Publicly available 
data
• U.S. Census 

data

Source: data.census.gov



Research and Data we used

Other helpful 
research sites

• Pew Research Center
• Emarketer.com
• Marketing Charts
• ITU – United Nations

Pew Research Center, https://www.journalism.org/fact-sheet/digital-news/

https://www.journalism.org/fact-sheet/digital-news/


Research and Data we used

• Google analytics
• Facebook analytics
• Surveys with our customersData we will get 

from 
interventions



Challenges and successes

• Cherokee Nation: Tribal research is a unique and an 
intricate experience

• Challenges:  Sovereignty & Consent 
Partnership & Engagement

Governance 
Remain responsive & Educate

Successes:   Approval
Training

Washington State

Institutional 
review boards



Challenges and successes

Challenges
Tribal consent
Cultural differences
Planning
Internal security 

Successes
Internal support and control over collection, 
storage and process
Development of data standards
Quality of research

Privacy Issues



Challenges and successes/Contracting Restrictions

• Cherokee Nation:  Challenges
Complex review, development and approval process
Authority
Protecting Identities
TERO/Native American owned businesses

Successes
Greater control over partnerships
Development of brand
Partnership with an award winning production company



Challenges and Successes

• Washington Division of Child Support is part of the state’ 
largest agency

• Cherokee Nation: Challenges
• Deadlines/different timelines
• Two government authorities 
• Multi layer of approval

Successes
• Full approval
• Internal support
• Internal resources and expertise 

Layers of 
approval



What can you do without a Digital Marketing 
grant? 

• Cost effective 
• Highly targeted

• Location based
• Demographics
• Interests 

• Take advantage of existing 
state agency or Human 
Services department 
accounts 

Social Media 
Advertising 



What can you do without a Digital Marketing 
grant? 

• Facebook & Instagram can 
be leveraged together

• Important to look at 
available channels & your 
ability to respond

• Facebook Newsfeed
• Facebook 

Marketplace
• Facebook Messenger 
• Instagram Feed 

Social Media 
Advertising 



What can you do without a Digital Marketing 
grant? 

• How people find you online 
through organic (not paid) 
search rankings 

• SEO can improve by infusing 
relative keywords into existing 
or new content 

• Other elements that impact 
SEO include: 

• Page titles
• Header tags (H1 & H2)
• Inbound and outbound 

links

Search Engine 
Optimization 
(SEO)
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Google ads
Keyword planner

Third party tools,
SEMRush

Google search console



What can you do without a Digital Marketing 
grant? 

• Washington Division of 
Child Support is part of the 
state’ largest agency.Search Engine 

Optimization 
(SEO)



What can you do without a Digital Marketing 
grant? 

• Low production value videos 
on a phone or iPad work!

• When streamed through a 
YouTube channel, SEO also 
improves 

• :30 – 90 ideal time frames
• Also consider voicing over a 

Power Point presentation and 
uploading it as a video 

• Child Support tips or 
how-tos

Video 



What can you do without a Digital Marketing 
grant? 

• Example: California Department 
of Child Support Services

Video 



Resources 
The new Census Bureau data website (which takes the place of the now-retired American 
FactFinder): data.census.gov

Top Ten sites for digital marketing statistics: 

https://www.smartinsights.com/marketplace-analysis/customer-analysis/digital-marketing-statistics-
sources/

Pew Research Center: Digital News Fact Sheet

https://www.journalism.org/fact-sheet/digital-news/

Free statistics on International Telecommunications Union webpage:

https://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx

For free, helpful digital marketing articles and statistics: Marketing Charts:

https://www.marketingcharts.com/

How people feel about remarketing:

https://www.marketingcharts.com/advertising-trends/creative-and-formats-109563

Digital & social media tips and trends

Sprout Social - https://sproutsocial.com/insights/

HubSpot – https://blog.hubspot.com

Getting started with Google Analytics:

https://support.google.com/analytics/answer/1008015?hl=en

The Ultimate Guide to Video Marketing: 

https://blog.hubspot.com/marketing/video-marketing

Peachjar – Email flyer through school districts:

https://www.peachjar.com/

We’ve found 
these resources 
helpful.

https://www.census.gov/data.html
https://www.smartinsights.com/marketplace-analysis/customer-analysis/digital-marketing-statistics-sources/
https://www.journalism.org/fact-sheet/digital-news/
https://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx
https://www.marketingcharts.com/
https://www.marketingcharts.com/advertising-trends/creative-and-formats-109563
https://sproutsocial.com/insights/
https://blog.hubspot.com/
https://support.google.com/analytics/answer/1008015?hl=en
https://blog.hubspot.com/marketing/video-marketing
https://www.peachjar.com/


Michael Hayes, Office of Child Support 
Enforcement, Administration for 
Children & Families
Kristie Arneson, Economic Security 
Division, Senior Administrator/IV-D 
Director, Wyoming Department of 
Family Services
Jorji Knickrehm, Grants Project 
Manager, Washington State Division of 
Child Support 
Marisa Walton, Grant Project Officer, 
Cherokee Nation Office of Child 
Support Services
Maggie Spain, Co-Owner, Spearca
Communications

Questions or 
comments?
Like to learn more?
Attend tomorrow’s 
digital marketing 
session at 3:30 
p.m.
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