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Overview

Two Statewide Media 
Campaigns
Awareness
Early Paternity Education
Community Outreach
Partnership with public schools
Ongoing Digital 
Communications
Twitter, email, infographics, portal



Child Support Awareness Campaign

Objectives: 
Direct parents to www.michigan.gov/childsupport for more information about child support 

services 
To take away negative perceptions that some parents have about child support and to focus on 

the positive benefits to a child when both parents are actively involved in their life. 
Target: Parents 18-49 
Half of all time spent online is through a mobile device
44% of the target audience accessed the internet from their mobile phone in the last 30 days
38% of the target audience are more likely to use mobile apps
The average user spends 2.8 hours per day on their smartphone

Media Timing: 
Sept – Nov 2016, July 2017
Budget: $100,000



Mobile Advertising



Mobile Advertising

Flight 1: AOL (3 months)
Dollars Invested 
•$40,000.00 
Impressions 
•8,333,334 
Clicks 
•68,530 
Click through Rate
•0.74% 
–Benchmark 0.25% 

Nielsen Audience Report, Q2 2015 – A18-49 in the state of Michigan 

Flight 2: Adtheorent (2 
weeks) 
Dollars Invested 
•$9,625.00 
Impressions 
•1,939,860 
Clicks 
•16,730 
Click through rate 
•0.84% 
•Benchmark: 0.25% 



Pandora

Rationale 
A18-49 are 27% more likely to use Pandora 
Dollars Invested 
$32,350.00 
Flight
September – November, 2016
Impressions 
4,343,691 
Clicks 
6,082 
Click Through Rate 
.40% 
 Benchmark 0.45% 

 Nielsen Audience Report, Q2 2015 – A18-49 in the state of Michigan 



Early Paternity Education Campaign

Objectives: 
Raise awareness about the importance of paternity establishment
 Educate unmarried parents in advance of their child’s birth so they will be better 
prepared to establish paternity after the baby is born

Target: 
Primary: Parents 18-49 in the state of Michigan 
Secondary: Prenatal care providers, birthing hospitals, WIC and other community 

health providers 
A series of e-communications sent through the GovDelivery system will be created to 

target providers 
Media Timing:
April - June 2017 
Budget: $100,000 



Market Research

Adults 18-49 spend over six hours a week using the internet on a PC and 
over nine hours on mobile (Nielsen Q2 Audience Report, 2015) 

 98% of A18-49 are online 5+ times per week (Nielsen @plan Q2 2015) 

41% of A18-49 in Michigan who are expecting a child in the next 12 
months have used the internet to seek advice (Nielsen @plan, Q2 2015)

32% of F18-49 in Michigan, expecting a child in the next 12 months and 
are unmarried had a medical appointment in the last 90 days. (Nielsen 
@Plan, Q2 2015)



Google AdWords
Dollars Invested  $10,450 
Total Impressions  103,224 
Clicks 2,085 
CTR  2.02% 
-Benchmark: 1.0% 

Top 5 Keywords/Phrase Clicks 
paternity test 679 
fatherhood 557 
early paternity test 194 
how much is a paternity test   125 
genetic paternity testing 101 



Interactive Online Google Display

 Use keywords and interest to target users 
searching for information on paternity 
establishment and parental rights 

Dollars Invested $16,500 
Total Impressions 6,746,264 
Clicks 33,310 
Click through rate 0.49% 

 Benchmark: 0.16% 



Email

• Using the GovDelivery system, custom 
e-communications created to include 
content, graphics and resources for 
various audiences: 

• Child Support – General Updates -
3,017 subscriptions 

• Child Support – Parent Newsletter –
60,417 subscriptions 

• General Info – 35,000 subscriptions
• Birthing Hospitals - 90 subscriptions 



Kent County, MI Community Outreach

Partnership with Grand 
Valley State University 
and Grand Rapids Public 
Schools
www.accesskent.com/fo
c

http://www.accesskent.com/foc


Outreach Videos



Infographics



Twitter

Ongoing Tweets about child support scheduled periodically from the department Twitter account



MiChildSupport Portal



Thank you!


	Michigan Outreach Initiatives
	Overview
	Child Support Awareness Campaign
	Mobile Advertising
	Mobile Advertising
	Pandora
	Early Paternity Education Campaign
	Market Research
	Google AdWords
	Interactive Online Google Display
	Email
	Kent County, MI Community Outreach
	Outreach Videos
	Infographics
	Twitter
	MiChildSupport Portal
	Slide Number 17

